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As citizen diplomats, Center for Cross-cultural Design (XCD) promotes cross-cultural exchanges between the designers and business

leaders of creative and innovative industries from different countries. You can find out more about XCD's activities at centercrosscultural.

org. In August, XCD teamed up with fellow Design Diplomats at AIGA San Diego to host the China Crosscultural Exchange. We were

honored to meet the many highly talented designers, educators and business leaders from China.

San Diego is sun and surf, Sea World and the San Diego Zoo, fish tacos and seaweed salad. It is the Hotel Del Coronado and La Jolla

Cove, the Del Mar Racetrack and Torrey Pines Golf Course (and 91 other golf courses). However, there is also a very creative part of San

Diego—a city with one of the highest concentrations of museums in the USA, a city with the largest cultural park in the USA, a city that

owns 1,144 pieces of art.

That San Diego is a cultural and artistic mecca that has moved beyond its roots as a military base and spent the last 30 years revitalizing

its downtown.

It might be best known for its cultural assets and ambitious civic branding initiatives were it not for its stunning physical attributes. To fly into

San Diego is to glimpse sailboats, palm trees, and a gorgeous harbor leading to a revitalized downtown that delivers a unique urban

experience, from Harbor Drive to the Gaslamp Quarter and from the Ballpark District to Little Italy, all within walking distance of the

downtown core. A short 10-20 minute drive brings you to more distinctive, creative neighborhoods such as Hillcrest, North Park, La Jolla

and many famous beaches.

And you probably don’t think of San Diego as a gateway between North and South America. Yet its bi-nationality is arguably its most

important feature. More than $7 billion of commerce and priceless culture are exchanged annually between San Diego and Tijuana,

Mexico. The region has a population of more than 5 million people (3 million in San Diego and 2 million in Tijuana), with 300,000 visitors

crossing the border every day, making this the busiest international border crossing in the world. San Diego also benefits from Asian

cultural influences; it is, after all, situated on the Pacific Rim. Evidence of this Latin-Asian-American flavor permeates all of San Diego’s

creative neighborhoods.

There are many things to see and experience in San Diego. Here are four top San Diego design firms whose work reflects the vibrancy of

this energetic, creative and innovative city: Bennett Peji Design, Visual Asylum, StudioConover , Murphy Design .(By Bennett Peji, City of

San Diego Commissioner of Arts & Culture)
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“An effective brand design can be so much

more than words and images. It can tell a

story that becomes an intrinsic part of your

audience’s culture and identity. A good story

is one that is specific. It doesn’t settle for

generalities, but rather aims for truth based

on the holistic understanding of the context,

history, intent and symbolism. And the input

of its stakeholders provide for the story to

be complete, accurate and even great. The

brand identity that emerges with such

energized collaboration is richer for the

effort.”

—Bennett Peji, Principal of Bennett Peji

Design

Bennett Peji, Principal of Bennett Peji

Design, is a brand and marketing consultant

and strategic workshop facilitator. He has

23 years of experience as a prime contractor

overseeing large, multi-disciplinary branding

projects for clients including the City of San

Diego, City of Carlsbad, City of National City,

Rancho Bernardo, City of Poway, Scripps

Research Institute, UC San Diego and

Hewlett-Packard.

Bennett Peji is one of the most experienced

and connected brand consultants in the

United States and internationally. He is San

Diego's first Fellow Awardee (Lifetime

Achievement Award) from the world's largest

communication design association, the AIGA

(www.aiga.org). He is also very active in San

Diego, the state of California and Baja

California, Mexico. He serves on City of San

Diego Mayor Jerry Sander ’s  Civ ic

Leadership Team and Boards and

Commissions Advisory Committee. The

Mayor appointed him a Commissioner of

Arts and Culture. He was also appointed to

the Citizens Oversight Committee for the $1.

5 Billion Prop MM Bond for the San Diego

Unified School District.

Mr. Peji is the 2009 Chairman of the Board

for the Asian Business Association. He is the

recipient of the Arts, Business and Culture

Award from the San Diego Regional

Chamber of Commerce, the Outstanding

Professional of the Year Award from the

Filipino-American Chamber of Commerce

and the Asian Heritage Award for Cultural

Preservation from Asia Media. Besides

business and community service awards, he

has received over 200 national design

awards. Mr. Peji is a co-founder and regent

of the Baja California Missions Foundation,

founded to renovate and preserve the historic

missions in Mexico.

Bennett Peji has been a speaker at over 40

conferences worldwide. Mr. Peji has wrote

and taught the senior branding systems

course at SDSU. He currently serves as a

lecturer on Cross-cultural Design and Civic

Branding (the branding of cities and

districts). The AIGA has been based in New

York since 1917 and now has 67 chapter

cities. Peji co-founded the national AIGA

Center for Cross-Cultural Design 8 years

ago and serves as a citizen diplomat for

numerous visitors from other countries such

as China.

Bennett Peji has an extraordinary ability to

transform highly complex arrays of

information from highly diverse constituents

into clear, inspiring and appropriately-

themed brand identity systems.
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